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关系传播是人际关系中的语言与非语言传播。［1］其研究渊源可追溯到英国人类学













































度社会性的。［13］这一观点受到 “媒介丰富性” (media richness)、［14］ “社会在场”
(social presence)、［15］“社会语境线索”(social context cues)［16］等理论的支持。然而
关系传播学者沃思 (J. B. Walther)等人通过实证研究认为上述理论忽视了时间因
素:计算机中介与面对面传播仅有传播效率的差异，而非媒介本身的特性导致了去
人性化效果;如果互动能够持续，前者同样能够传递情感性信息，产生与后者相似
的关系模式。［17］对此他们使用 “超人际视角” (hyperpersonal perspective)理论作了
解释:在 “贫瘠媒介”上传递的线索虽然有限而缓慢，但信息发送者可以战略性地
弹性动机、群内等级、信任物化:关系传播视阈下的网络约会与风险控制
















































助理，后者通过好友介绍以 “滚雪球”方式获取深度访谈样本 28 人。样本涵盖广州
(5 人)、西安 (4 人)、上海 (5 人)、天津 (3 人)、长沙 (3 人)、厦门 (8 人)等

















































冲动、生理需求 23 (82. 1)
找男友、谈恋爱 22 (78. 6)
社交、取暖、摆脱孤独 21 (75. 0)
好奇、新鲜、虚荣 10 (35. 7)



















探索浪漫关系 (路径 2)的可能性，典型表述为 “再了解一下，然后看看有没有继
续发展的可能”。模式转换概率低的仅为 1 /50，概率高的几乎来者不拒，但处在这












行为 (路径 3)。有 10 位受访者明确表示一旦发现信息失真或没感觉，就会中断互
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是指网络约会过程中，约会者的某些属性被赋予特殊价值，使其在约会机会与成功
率上获得更大优势，甚至在性安全协商中拥有更大话语权。关于如何自我呈现会使
约会者获得更高的线上 “开撩”机会，表 2 显示 25 位受访者归因为外貌 (“帅气”









外貌 25 (89. 3)
身材 16 (57. 1)
年龄 11 (39. 3)
学历 9 (32. 1)
性别气质 9 (32. 1)
职业 /社会经济地位 6 (21. 4)
距离 3 (10. 7)







































伴倾向。采取以上 “积极”战略消除不确定性的有 6 人;采取 “互动”战略，通过
旁敲侧击或坦诚表露核实信息的 12 人;持 “消极”态度，表示只能凭感觉将信将疑













































戴套”。有 4 位受访者表示只要 “有长时间深入的交流与信任”可以不用戴套，但现
实中并非没有残酷的例子:
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语，又是一种疾病风险话语。有 6 人表示会介意对方的性放纵史，但怕 “冒犯”“唐
突”或 “尴尬”只做过试探。有 2 人会因为 “好奇”或 “害怕对方送 (艾滋)大礼
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妥协、拒绝、承诺或潜移默化，对风险控制的认知、动机与效能产生人际影响。“文
化中心”模式强调辨识与利用有助于艾滋预防的文化属性。［35］考察文化影响同样需
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between immersion and cognitive level of risk control. This article sees the narrative function of media as an
important factor that influence audiences' risk perception.
49 Flexible Motivations, Intra-group Hierarchies, and the Materialization of Trust: A Relational
Communication Perspective on Online Dating and Risk Control
·Qiu Hongfeng
This paper focuses on smartphone-based online dating among MSM college students in China. It probes the
dynamics and obstacles behind relationship development, and explores the path of HIV/AIDS prevention from
the perspective of relational communication. It shows that most respondents possess flexible motivations for
developing a romantic or passionate relationship. A modality switching from online to offline interaction may
bring about expectancy violation, but does not necessarily lead to relationship dampening. On the contrary,
some respondents reported an unrestricted switching from romantic motivation to passionate motivation.
Correspondingly, intra-group hierarchies and the materialization of trust emerge as strategies for risk control. It
suggests that sharing the innovative practice of risk control and warning cognitive and behavioral errors in the
process of relational communication should be adopted for HIV/AIDS prevention related to online dating.
64 Sharing Medical Crowdfunding in Social Media: Repost or Not?
·Li Jing, Yang Xiaodong
Using interpersonal communication, information sharing, and guanxi as the theoretical framework, this study
examined the phenomenon of medical crowdfunding on WeChat. Specifically, we investigated how social
media users perceived the behaviors of sharing medical crowdfunding information, and why they did or did
not repost the information. In regards to data collection, semi-structured interview was conducted in this
study. The findings revealed that there were two types of perceptions regarding information sharing
behaviors: reposting as calling for donation and reposting as expressing oneself. In terms of the reasons
behind the sharing, we found that individuals' reposting is self-interested rather than altruistic. Oriented by
guanxi , individuals' decision of reposting or not is based on the exchange rules of favor (renqing ). Moreover,
some interviewees evaluated medical crowdfunding projects in social media as negative information with low-
class taste. This negative evaluation perceived by individuals would hinder their behavioral intention of
reposting.
80 New Family:Shanghai Broadcasting and Citizen Life in the Period of Republic of China
·Li Xuan
The broadcasting was a“new media”in the period of the Republic of China. The thesis depicted how the
radio organized the new family life of the city, and how to shape the audience's listening habits, sensory
